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Smart interactive
technology working
for customers

PPC HAS ANNOLINCED its anchor
sponsorship of www. buildmind,
nel, an onling resource for building
contractors. concrete product manu-
tacturers, matenal suppliers and
building service vendors. BuildMind,
a Facebook-ike resource that allows
manufacturers and service-providers
to market their senices on-line, free
ol charge, and to use BuildMind's
tools to source leads, opporiunities,
trends, information, opinion, prod-
ucts, events and skills - simply

Richard Tomes, PPC sales and
marketing executive: "PPC's spon-
sarship of BulldMind membership
lor our customers is part of a plan 1o
add real value to our cusiomers busi-
nessas into the fulure, BuildMind now
gives our customers access fo 215t
century marketing technalogy that will
help customers grow their business-
es and operate more efficiently”

Powered by The Virtual Works
award-winning Web 2.0 technolagy,
BuildMind gives anyone in the build-
ing industry the ability to create and

sell-manage a business, service and
product profile, therelare ensunng
that they're instantly rmatched o
indusiry needs by the site's powearful
search engine and smart messag-
Ing and communication lools. The
site also gives members the func-
lionality to network and collaborale
with specilication professionals and
project leams

Relevant articles and news
iterns are also malched to
members'profiles. Project alers and
leads are posted on BulldMind by
DataBuild. Databuild offers the most
comprehensive, up-to-date online
database of construction projects in
Sauth Alfrica

Given that the tough markel condi-
tions are forcing most construction
industry businesses 1o find more
innovative and efficient ways 1o
market and operate, PPC believes
that the BulldMind network will prove
{0 be extremely valuable to small and
medium sized bullding industry enter-

prises in particular. Yia Ghate
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